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RELEVANT

REPRESENTATIVE RICH
TREND-SETTING

The KINDER MEDIEN MONITOR 2022 offers
orientation in the children's media universe and is the
only countable study of its kind in Germany.

A NN
Sasl( %

(20
& )

Represents 7.59 million German-speaking children:
5.99 million 6 to 13 years, 1.60 million 4 to 5 years.

Reach for 27 print magazines among children and
parents/guardians reading along.

Includes all media relevant to the target group:
watching, listening, reading, communicating, gaming.

Multifaceted insights into different areas of children's lives -
through responses from children and their parents.

Face-to-face survey: 2,055 double interviews with 6- to 13-
year-olds and one of their guardians + 548 interviews with a
guardian of 4- to 5-year-olds.
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i THE CHILDREN'S FREE TIME - COLOURFUL & FULFILLING

2022

OUTPOWING RESTING ENGAGING

sustainability &

playing outdoors doing nothing /
environment

exercising chilling

PLAYING play boxes / play sets USING MEDIA CONSUMING

craft, experiment kits gaming desires, freedom,
parlor games communicating advertising, influence on
puzzles . interactive learning reading purchasing decisions
doI_Is, stuffed animals  games listening spending by parents.’
action heroes augmented reality watching
collections

MAINTAINING SOCIAL CONTACTS | BEING CREATIVE

making music
cooking / baking
painting, drawing,

ENGAGING WITH ANIMALS o

feeding and caring for animals

spending time with family and friends
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ERPEIl PRESENTATION CONTENT

THE ANALOG FREE
TIME OF CHILDREN

Kids love media - sure! But what
else is on their list of leisure
activities?

CHAPTER

N

GAMING \

Which digital games do children
like to play the most? Which
devices do they use and what is

CHAPTER

important when gaming?

N

MEDIA USE IN
FREE TIME

What role do media play in
leisure time? Which ones are
used - for what, how often, how

intensively? J

CHILDREN €&
CONSUMPTION

What do the children want?
How do they feel about brands,
about advertising? What do
parents invest in their children?

N

CHAPTER CONSCIOUSNESS

MEDIA ACCEPTANCE
& COMPETENCE

Which media do parents trust?

How free are children in dealing
with media - what influence do

parents have?

. aa T

& ENGAGEMENT

How strong is the children's
environmental awareness? What
contribution do they make?
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A TREND ARROW INTRODUCES [TSELF

POSITIVE A

NEGATIVE
CONSISTENT

(A TREND

() TREND
(> TREND

TREND

PARTLY PHRTLY/

For various questions, a comparison with the previous year is
made as part of this presentation.

The trend arrow indicates whether the development compared to
the previous year has proceeded:

= positive (rising),

= negative (falling) or

= unchanged (no significant change).

"Partly partly" represents a development that includes (and/or)
two or three components:
= partly positive, partly negative, partly constant.
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ERPEIl PRESENTATION CONTENT

THE ANALOG FREE
TIME OF CHILDREN

Kids love media - sure! But what
else is on their list of leisure
activities?

Which digital games do children
like to play the most? Which
devices do they use and what is
important when gaming?

N _J

N

CHAPTER MEDI

A USE IN
FREE TIME

What role do media play in
leisure time? Which ones are
used - for what, how often, how

intensively? J

CHILDREN €&
CONSUMPTION

What do the children want?
How do they feel about brands,
about advertising? What do
parents invest in their children?

MEDIA ACCEPTANCE
& COMPETENCE

Which media do parents trust?
How free are children in dealing
with media - what influence do
parents have?

N

CHAPTER CONSCIOUSNESS
& ENGAGEMENT

How strong is the children's
environmental awareness? What

contribution do they make?

_J
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THE ANALOG FREE TIME OF CHILDREN

J8% OUTPOWING MAINTAINING SOCIAL CONTACTS 98%

playing outdoors spending time with family and friends
exercising

82% PLHY‘NG collections REST‘NG 85%

play boxes / play sets

parlor games craft, experiment kits
puzzles

dolls, stuffed animals  interactive learning games

action heroes augmented reality BHNG CREHT‘VE 83%

doing nothing /
chilling

making music

43% ENGAGING WITH ANIMALS pening, drawing

feeding and caring for animals dressing up

HT LEHST ONCE H WEEK Question: I'm going to tell you a few things to do in your free time. For each one, please tell me if you do it in your free time pretty much every day, severa esawe
asked about 26 leisure activities. Basis: 7.59 million girls and boys aged 4-13. Frequency: at least once a week; 4-5 years: parents' responses, 6-13 years: ¢
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6- 70 13-YEAR-0LDS

RECREATIONAL ACTIVITIES IN CORONA TIME What did the children miss most dui

s Il ®e](e] T helr friends, of

Meeting friends, playing, celebrating 87%

Being active in the outdoor pool
or sports club

Traveling

Visiting city festivals or amusement parks

Shopping / strolling in the city

Going to the cinema

Question: During the time when there were restrictions due to Corona: What did you miss? And how much did you miss it? Answer
options: very much missed, somewhat missed, not missed. The questionnaire asked about 10 leisure activities.
Basis: 5.99 million girls and boys aged 6-13; children's responses: "very much miss".
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2022 ANALOG RECREATION Playlng In any form
determines the free time

of the girls

J[ 1
GIRLS Top 10 - AT LEAST SEVERAL TIMES A WEEK
FIGURES IN %

94
77 80
69
62 58 55
49 48
38 41 B 4
33 35
“l . ||| “l “\ “\ “\

76 78

92
83
69 69
62 I I

81

6")A >"H2<&")*-  90.D")A(H*:& E2"00")A 9.)#")A4SF&.>")AL  90.D")A"#2+004$  90.D")A.&0;(& FA -I#2"A H)A.A")AS"#2
718 <H- #(<<"* )"1L0- Al >"#242' <.1"0D )'L0- 48™M)A
)$1.&")A<; 82!

[ 45 years][ 69 years][ 1013 year}

57

45

I :
90.D")&"#2/0.D
8,G™ 4).D-"#-

Question: I'm going to tell you a few things to do in your free time. For each one, please tell me if you do it in your free time pretty much every day, several times a week, about once a week, less often, or never. The survey asked about 26

leisure activities. Basis: 3.69 million girls aged 4-13. Frequency: at least several times a week; 4-5 years: parents' responses, 6-13 years: children's responses.

46
34
25 I

HG'&1"-")A
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o2z ANALOG RECREATION Out Iinto the fresh air!
at the top of the list for boys up to

O years of age >
> S XS 47 t«r
BoYS Top 10 - AT LEAST SEVERAL TIMES A WEEK

FIGURES IN %

87 86

77979 81
68 o4 ,
57 “
45 " 46 45

37 35 34 36 33 3

‘ll 27 “\ ||\ ||\ 26 ||\‘|I Il\

90.D")A(#*;;&- 6")A >"H2<&™)*- E2"00")A 90.D")4"#2/0.D HG'&1"-")A FiMA - I#2")A 90.D")A.&0;(& 9.")# )A4$F& >"A4 90.D' )A> #2.14" ) H)A.A")AS" 42

8;G'- 48.D-'#- S"#2#2' <.1"0D A.l'- 7.)*"1&.<#- )".0- 48™"MA &
)$1.&")A<;&H2'!

[ 45 years][ 69 years][ 1013 year}

Question: I'm going to tell you a few things to do in your free time. For each one, please tell me if you do it in your free time pretty much every day, several times a week, about once a week, less often, or never. The survey asked about 26
leisure activities. Basis: 3.90 million boys aged 4-13. Frequency: at least several times a week; 4-5 years: parents' responses, 6-13 years: children's responses. 10
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sara L THE ANALOG FREE TIME OF CHILDREN

CONCLUSION

Children's life balance has three strong pillars:
Playing outdoors (80 percent), spending tinendathfamily (86 percent),
and doing nothing/chilling (71 percent).

&TougtestCoronaO: 87 percenttof Byearolds really missed spending time
with theiriends

Family is dmportariplaceofretread: For girls (44 percent) as webagsfor
(43 percentpt least several times a week.

All children love to play! The younger, the more analog.

Gettingout in the fresh &80 percent of all children play outdoors at least several
times a week!
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PRESENTAHTION CONTENT

THE ANALOG FREE
TIME OF CHILDREN

Kids love media - sure! But what
else is on their list of leisure
activities?

N

Which digital games do children
like to play the most? Which
devices do they use and what is

important when gaming?

MEDIA USE IN
FREE TIME

What role do media play in

leisure time? Which ones are
used - for what, how often, how
intensively?

CHILDREN €&
CONSUMPTION

What do the children want?
How do they feel about brands,
about advertising? What do
parents invest in their children?

MEDIA ACCEPTANCE
& COMPETENCE

Which media do parents trust?
How free are children in dealing
with media - what influence do
parents have?

CHAPTER CONSCIOUSNESS

N

& ENGAGEMENT

How strong is the children's
environmental awareness? What
contribution do they make?

_J

12
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96% WATCHING COMMUNICATING 9%

96% watch series, films or 94% use media at least occasionally for
videos at least several phone calls, text/voice/video messages or
times a week. to post their status or pictures.

84% LISTENING READING 72k

. . . . 0, | i
84% listen to music, (children's) radio 72% read books, magazines, journals,
programs, radio plays, audio books or comics, e-books or e-magazines at
podcasts at least several times a week. least several times a week.

67% GAMING

67% play games at least several
times a week via console,
computer, tablet or smartphone.

Questions: 1. watching: When you watch series, movies, videos in your free time, do you do so ... (query of 6 items) and if so, how often do you do so, regardless of the device you do so with? 2. listening: Do you listen to ... (query of 5
items) in your free time and if so, how often? 3. reading: Do you read or watch ... in your free time? (request of 3 items) in your free time and if yes, how often do you do that? 4. gaming: How often do you play games in your free time with
a portable console, a game console on the TV, on a smartphone/tablet, on a PC/laptop? Basis 1-4: 7.59 million girls and boys aged 4-13. Frequency: at least several times per week; 4-5 yrs: parents' responses, 6-13 yrs: children's responses.
5. communicating: How and how often do you communicate with your friends? 8 items were asked. Basis: 5.99 million girls and boys aged 6-13. Frequency: at least once in a while; children's responses.

13
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WATCHING 4- T0 13-YEAR-0LDS
MEDIA USE IN LEISURE TIME

WHEN IT COMES TO
WATCHING, THERE ARE

MANY OFFERS.

LINEAR TELEVISION 1§ THE
MOST IMPORTANT.

SHUEH (

*1

%! —

E BRI RN RS RN ERIE ES I D

I"#

'$0"%)&.""/$*$+0
Most used at any age.

)" &ISH +&*)$1"*&
(e.g. YouTube)
Steep growth between 6 and 11 years.

%,,*&23")"&*3+).&/$#"+*&%)"&*3%)"#&
(e.g., TikTok, Snapchat, Instagram).
Not for the youngest Ranked 3 from the age of 10.

*)"%!$04&*")/$1"*&
Increasingly relevant from age 6.

"#3$%&'$()%)$"*&+)&%,,*&
)+ & I&* Y%.$+0*&
From 10 years stable at 40%.

#I#56&('7 §%956 &*+ $HEH S 5&;<&5=>=?@<A&

Especially for the youngest of interest.
& TREND Downward trend among 4-to 9-
year-olds.

Question: When you watch series, films or videos in your free time, do you do so ....? (query of 6 items) and if yes, how often do you do it? Do you do this in your free time pretty much

every day, several times a week, about once a week, less often or never, regardless of the device you use to do it?

14

Basis: 7.59 million girls and boys aged 4-13. Frequency: at least several times a week; 4-5 years: parents' responses, 6-13 years: children's responses.
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CHILDREN FROM 11 YEARS
CONQUER
YOUTUBE, TIKTOK &

NETFLIX

SHUEH (

%!

$!

L)L) L)L) b (a ) () (e

Question: And if you watch series, films or videos in your free time, then you can also do that with media libraries, apps, video services and streaming services in such a way that you can
choose when you want to watch what. Do you then also do that with . . . (query of 13 items) and if so, how often do you use it? Do you do this in your free time pretty much every day,

several times a week, about once a week, less often or never, regardless of the device with which you do it?

YouTube or YouTube Kids

TikTok

Netflix

Amazon Prime Video

Disney+
TOGGO or Toggolino
KiKA

Basis: 7.59 million girls and boys aged 4-13. Frequency: at least several times a week; 4-5 years: parents' responses, 6-13 years: children's responses.

15
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MEDIA USE IN LEISURE TIME
CHAPTER WATCHING

CONCLUSION

I 1HS%$&()* +(-+. /(01(,$5233&'("4(35)-625&(7+'35(*$2)$*8(%"#)$*("2(#)6$"*(
+H(-$+* (*SHB2+- () % $H(+(TSSKIRRA2$H %S

'5$(35)-62$86+)&- <*$-) &S+ JH-$H#)*)"&(="(5$. 7+35 $>+3"-.75%& ) )*
"&(;?(@AB(,$23$&'C:

D$."8.6(-)&$+2(:728(E"<:<F$()*('5$(35+&8$-("4(35")35:(G2"%('5S(+HS("4(1I8(
)99 % H#E*(<,:

='2$+96) &H(*$2#)3$*(+2$(*$+6)-. (H+) &) &H()&() %, "2'+&3$(42"%('5S(+H$("4(1:
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MUSIC HAS THE
HIGHEST IMPORTANCE
AT ANY AGE

SHUEH (

*1

{

%!

(DG ) L] L) s

I"#

17*$1
Highest importance at any age.

'$*."0$04& (++:*

Declining relevance with increasing age.
@ TREND Strong upward trend among
4-to 5-year-olds.

17))"0.&13%'#)"0B*&)%o#$+8&*3+2*&
%0#&,)+4)%!*
Used by one in five.

'$*."0$04&4%!"*
Especially popular with the youngest children.

,HH#1%* *
Not relevant for children up to 13 years.

Question: Do you listen to ... (query of 5 items) in your free time and if so, how often do you do so? Do you do it in your free time pretty much every day, several times a week, about

once a week, less often or never regardless of the device you do it with?

Basis: 7.59 million girls and boys aged 4-13. Frequency: at least several times a week; 4-5 years: parents' responses, 6-13 years: children's responses.

17
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Speakers stable at
previous year's level

USE OF DEVICES SUCH AS ALEXA, GOOGLE HOME

(> TREND

Tonieldoxo.
on the rise

USE OF DEVICES SUCH AS TONIEROX,
V-STORY OR TIGERBOX

- @ TREND

26%
0
2%
18%
13%  13%
0,
8% 8% o
6%
. ### ### #1# ### ##H#
45 years 69 years 1013 year 45 years 69 years 1013 year

Question: When you listen to these things in your free time, do you listen with. . . (query of 8 items)? If yes, how often do you listen with it? In your free time, do you do this pretty much every day, several times a week, about o a week, less

often, or never? Base: 7.59 million girls and boys 4-13 years old. Frequency: at least several times a week; ages 4-5: parents'

ts' responses, ages 6-13: children's responses

18
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MEDIA USE IN LEISURE TIME
CHAnTeR &= | LISTENING

CONCLUSION

J'(-$+*(*$#$2+-() %$* (+(7$$9I8(AK(,$23B & (MBLS+2A"-6*(-)*'B&("'(
9%6<*)38(@35)-62$&M*C(2+6)"(,2"H2+%6*8(2+6)"(,+*NF""9*("2(,"63+**:

1<¥)3(28$'+)&*(+(5)H5(-$H$-("4() %, "2'+&3$(+ %" &H(F™'5(." < &HE$R.6(
35)-62$&8(75)-$(+<6)" (F""9*(+&6(+<B)"(H+%$*(6)*+, $+2(42"%(35)-62$&M*(
2" (+*('5$.(H$'("-6$2:(

O&H")&H(35)-62$&M*(2+6)"(*5" 7*(+&6(, 2" H2+%* (+2$(<*$6(+' (+F"<'(‘5S(*+%6$(
“$H$-(+($+35(+H$(@F.(+F"44)&5("4(35)-62$&C:

P5)-$(*, $+9$2*(+2$(%+)&'+)&)&H('5$)2(**&I3BI>Q(R":(3"&) &<$(" (F$(+(
*2"&H(H2"7'5(Y%o+298%* $3)+--.(+%"&H(1'(0 L$+2"-6*;
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MAGAZINES ARE VERY
POPULAR AT ANY AGE
THEY ARE A HAPTIC PLEASURE

$HY&H(

"
*1
)
(!
i

)90 "#&(++:*

&l Lose some of their importance with age.

%! /\/-W ’)$o"#&l%4%C$0"*

Highest reading percentage among 10-year-olds.

#l

(++:8+0&*1)™0

o M MAGAZINES ON SCREEN

— — . Not relevant at any age.
LU ) Lo o] (] L) ()

I"#

Question: Please tell me how often you read or watch the just mentioned from paper / on a screen in your free time. How is that for ... (Asking for 3 items) Is it pretty much every day,
several times a week, about once a week, less often, or never? Base: 7.59 million girls and boys 4-13 years old. Frequency: at least several times a week; 20
4-5 years: parents' responses, 6-13 years: children's responses.
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Magazines

are used intensively

(> TREND (> TREND

| usually read/flip through the | read/ flip through the magazines
magazines in their entirety. every now and then.

91% 91% 91%

Question: The following statements may apply to you and the magazine(s) you read regularly or occasionally. For each statement on this list, please tell me if it is true, only partially true because, for example, it only applies to very specific
magazines, or if it is not true. The survey asked about 9 items. Basis: 7.59 million girls and boys aged 4-13. Agreement: applies/applies in part; 4-5 years: parents' responses, 6-13 years: children's responses.

21
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Are valuablecanaecting

(> TREND (> TREND

| collect the magazines, keep them. | read/ flip through magazines with
others.

[ 45 years] [ 69 years} [ 1613 year} [ 45 years 69 yeals 1013 year

Question: The following statements may apply to you and the magazine(s) you read regularly or occasionally. For each statement on this list, please tell me if it is true, only partially true because, for example, it only applies to very specific
magazines, or if it is not true. The survey asked about 9 items. Basis: 7.59 million girls and boys aged 4-13. Agreement: applies/applies in part; 4-5 years: parents' responses, 6-13 years: children's responses. 22
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Magazines:
A super combo

fun& learning
theres no room fg
anything else

I"#$$%0"%&'$"" (#)$*"%$+,*"-(.$)/&*0"

&*)$,$-)&*0"#,(.". +0+1&*$-2 ﬁ
I"+."&*-8&,$4"9:")/$"7/+,+7)3$,-5"

1$,($-"+*4")(,&$-"&*" +0+1&*$-2

3I$ 1" $+4" +0+1&*$-5"1"4("*()"

%&-)$*")("(,"6+)7/"()/$,")/&*0-"(*")/$" ﬁ
-&4%$2

"8+, )&T&B+)$ &"8; L1%6$-"+4" +H#H%$-" (4"

A0+1&*$-2

Question: The following statements may apply to you and the magazine(s) you read regularly or occasionally. For each statement on this list, please tell me if it is true, only partially true
because, for example, it only applies to very specific magazines, or if it is not true. The survey asked about 9 items. Basis: 7.59 million girls and boys aged 4-13. Agreement:
applies/applies in part; 4-5 years: parents' responses, 6-13 years: children's responses.

23
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CHILDREN'S MAGAZINES
ALSO REACH PARENTS!

4.8 million* 5.9 million**

of 4- to 13-year-olds read parents are also reached by reported
at least one of the reported journals. journals, at a minimum.

Q<::'<;S(\ {
7
M!mi\?*g N

** Parent co-reads at least one of the issues read by the child. Results on a per-readership basis. Basis: 7.59 million girls and boys ages 4-13; responses from parents.
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Parents read along

regardledtheagefthechildren

(> TREND

A parent reads along with ...

91% of 4- to 5-year-olds.

77% of 6- to 9-year-olds.

of ten- to 13-year-olds.

Question: The following is about children's and youth magazines that the child/adolescent surveyed reads at home from time to time or regularly. How many issues of these magazines are read at least occasionally by a parent? Please indicate
in the following list for all magazines how many issues of the magazine are also read, or whether the magazine is not read by the child/adolescent surveyed.
Base: 7.59 million girls and boys 4-13 years. Number of issues: Parents read at least some issues; Parents' responses.
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EISKONIGIN
- YUMMI POPCORN
[ ] ° [ ]
YOUNGER THAN % EGEL OLDER THAN
4 YERRS ¢ 13 YERRS
EXTRM
I xpLones
o % Kikslh!
POWERY
RANGERS
BOrs I"#$%&'()*8,-,./ 0,1-#/283.4#5&. 788$"1#-2 (&

Somethmgverybne

Awidengefmagazifmsevergggroup
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Total-@3 years

27 Title

00K3,P/24KA0L K /<K V5, 314vs e &)&
vaka/zov WA o6)%
ocs.py/oav;csy, 5 XAl oo(#
sovLP/6.4k/we.1.603 [NEG—_— oos
=7>posc [N oose:
+c-vees N oote
euivs,s [N 519
250p [ s)(
00k3,P/00,/70k LT3 o1 E NN se#
H.e0, NN $5%
0,03;-0.0 [N 3!
=.0op,c/=,30.0 NN s's
ook3s,p/+B03G KK EHIIINENEGEEN
=7>posc/7NAE NN
+c@.5:.31,6¢ [N o
rsees [N %
=7>posc/Fo3o N s
ooks,p/Q.6 K NG
27=>/7n-DcB,B [N -
+cuvres [
Hcid,BH.4F,0kAB NG
+c@,8/6.1.603 NG
E4B@,58F.33,.F [N s+
+.@+.AscOI &
6789/7:;<7;/=7>289> .
20330,/+445 [ (
+--+01 [

Basis: 5.99 million girls and boys aged 6-13. Figures in thousands. Children's responses.
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Total-% years

22 Title

e4B@ser33sF [ )

HCI/J,B/H.AF,0KA,B "$'

+.@+Ascof N
20830,/+445 g
6789/7:,<7;/=7>789> s
00k3,p/+803G,KK (I *%
ooks,p/Q.e [ NG
=7>posc/rosof N )
ook3,p/00,/70k LT3 o1 (SN ¢
+cwvres [ s
230 [ ce

0c3.03/04vL/;c33,85 XAN &%

60vLP/6.4k/wW/6.1.G03 [l s
00k3,P/24k AL K/<.KV5,31avs [ %

+c@,8:.31,8k [l #%
rsees | "%
27=>/7N-DCeB ] "¢
=.00D,C/=,30.0f ™
+C@,8/6.1.603 ||

Y aKkAZoVLWDAL

Basis: 1.60 million girls and boys aged 4-5. Data in thousands. Parents' responses.
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Talking to each other  Phoning Phoningnd Chattingexting  Voicemessaging  Postingmages Sendingideo Writindetters
when they see eactwithout seeing eactseeingachother orstatus messages postcards
other other

[ 69 years][ 1613 year%s @ TREND

Question: How do you exchange information with your friends? How is it with ... (query of 8 items), do you do it often, from time to time, or not at all?
Base: 5.99 million girls and boys 6-13 years, frequency: at least once in a while; children's responses.




[ONDER

COMMUNICATING 6- T0 13-YERR-0LDS WhatSApp COntlnueS tﬁéﬁb.d the

2022 MEDIA USE IN LEISURE TIME

among communication apps
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[ 6-9 years][ 1013 year} TREND

Question wording: You said you own or can share a smartphone or tablet. Which of the following apps do you use? (Query of 14 items)

Basis: 5.99 million girls and boys aged 6-13. Children's responses 31
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[ 6-9 years][ 1013 year} TREND

Question wording: You said you own or can share a smartphone or tablet. Which of the following apps do you use? (Query of 14 items)

Basis: 5.99 million girls and boys aged 6-13. Children's responses 32
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activities?

CHAPTER

N

GAMING \

Which digital games do children
like to play the most? Which
devices do they use and what is

important when gaming?

N

CHAPTER MEDI

A USE IN
FREE TIME

What role do media play in
leisure time? Which ones are
used - for what, how often, how

intensively? J

CHILDREN €&
CONSUMPTION

What do the children want?
How do they feel about brands,
about advertising? What do
parents invest in their children?

MEDIA ACCEPTANCE
& COMPETENCE

Which media do parents trust?

How free are children in dealing
with media - what influence do

parents have?

N

CHAPTER CONSCIOUSNESS
& ENGAGEMENT

How strong is the children's
environmental awareness? What

contribution do they make?

_J

34



NDER
[E]H}EDIEN PARENTS OF 4- T0 13-YEAR-0LDS

I"#$%&3'+8&*(,&
[IONITOR 87% 3
MEDIA ACCEPTANCE - 3.40,+0&7,:,'0,%%/

2022

*1

I"#398& $,"7+&(.4,0"#+5

IHS%RH QAR .
) #+0,7,(04+8.9%*30( ks

1"4$96&:3+&'8(. ZBED,+0
[N 05278 78.9+8:3,

Parents trust 000 (D
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Magazines
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TV, media libraries, streaming servif

1.4:8,;&#((*,(&'7,& "#$%&3'+&7,4,48,7&0",&

Question: There are other media genres besides children's and youth magazines. Now it's about your opinion on these media. For each of the following statements, please indicate to
which media it applies in your opinion. The survey asked about 11 criteria. Basis: 7.59 million girls and boys ages 4-13. Parents’ responses.
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HERUSORIEEE clear instructions from their parent

THE CHILD MAY:

. . 68%

magazines it reads
Decide for itself which TV
shows it watches

46%

Surfing the internet alone without
supervision, using apps

42%

Decide for itself which apps on the
smartphone/tablet it uses

30%

Question: What is the child/adolescent being interviewed allowed to do? Is the child/adolescent being interviewed allowed to ...?
Query of 11 items. Basis: 5.99 million girls and boys aged 6-13. Parents' responses.
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Question: Thinking about these media, how would you rate the media competence of the child/adolescent interviewed in terms of the following characteristics? For each of the following statements, please indicate how much they apply. 9

items were surveyed. Basis: 5.99 million girls and boys aged 6-13. Parents' responses. 37
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Question: Thinking about these media, how would you rate the media competence of the child/adolescent interviewed in terms of the following characteristics? For each of the following statements, please indicate how much they apply. 9
items were surveyed. Basis: 5.99 million girls and boys aged 6-13. Parents' responses.
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What do the children want?
How do they feel about brands,
about advertising? What do
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N
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Which media do parents trust?
How free are children in dealing
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77% of ® 1¥eaplds play o
of these devices at least se

timesweek.

Question: I'm going to tell you a few things to do in your free time. For each one, please tell me if you do it in your free time pretty much every day, several times a week, about once a
week, less often, or never. The survey asked about 26 leisure activities. Basis: 5.99 million girls and boys aged 6-13. Frequency: at least several times a week; children's responses.
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|: 6-9 years}[ 1013 year}s

Question: When you think about video games and gaming, which of the following statements apply to you? (Query of 10 items)
Basis: 5.99 million girls and boys aged 6-13. Children's responses: "applies”. 42
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GIRLS ToP 10 - FIGURES IN %

[ 69 years][ 16013 year}

Question: You said that you like to play games via console, computer, tablet or smartphone in your free time. Which of these games do you play? (13 items were asked)
Base: 2.91 million girls 6-13 years; children's responses. 43
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GAMING FAVORITES: MINECRAFT, SUPER MARIO0
AND FORTNITE
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[ 69 years][ 16013 year}

Question: You said that you like to play games via console, computer, tablet or smartphone in your free time. Which of these games do you play? (16 items were asked)
Base: 3.08 million boys 6-13 years; children's responses. a4
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[ 45 years][ 69 years][ 1013 year}

Question: Do you wish you had your own ..., even if you already do? (Query of 15 items)
Base: 3.69 million girls 6-13 years; children's responses: "l wish for ..." 47
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Question: Do you wish you had your own ..., even if you already do? (15 items were asked)
48

Basis: 3.90 million boys 6-13 years. Children's responses: "l wish for ..."
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4- 70 13-YeAR-0LDS
CHILDREN & CONSUMPTION: BRAND MEANING

= "2 (*5"$*8(*&$+0$2*
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Questioning children: | am going to read you some things that you or your parents can buy for you. For each one, please
tell me if it is important for you to get a certain brand or if you don't care what brand it is.

What about ...? (Query of 8 products) Would you like a particular brand, or do you not care? Basis: 7.59 million girls and
boys ages 4-13; 4-5 years: parents' responses, 6-13 years: children's responses.

Brands are important to children.
Parents (mostly) get involved

4856
46/
3%
r 50%
284

48%

2%
A%%

8%

3%
3% 11"/2#8"1$&9.16"/6

6.:;,-21%/ /&<
11"/2&1$=>$#6& #&+ #6-4&?>-7

348"13$/6#'6&<

Questioning parents: | will name several products that you can buy for the child/adolescent being interviewed.

If the child/adolescent interviewed wishes for a certain brand of the following products, does he/she usually get it? Please tell me all the 49
products for which the brand wish is mostly fulfilled or was fulfilled. Query of 8 products. Basis: 7.59 million girls and boys aged 4-13.

Parents' responses.
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Question wording: Please think about advertising for things that interest you. How do you like such advertising when you see/hear/read it

in/on ...? The survey covered 5 media. Basis: 5.99 million girls and boys aged 6-13. Children's responses: "l like it very much / well”. 50
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| find out what is new through advertising in magazines. 70 %

| can easily explain to my parents why | want the thing 0
with the help of advertising in magazines. 67 A’

| talk about things from advertisements in magazines with my friends. 6 3 ‘y
0

| like to look at advertising in magazines.

61%
60%

| have often looked at stuff in stores that | have seen advertised in
magazines before.

Question: What do you think about advertising in magazines for things that interest you? I'm going to read you a few opinions. And please answer me with YES or NO, depending on whether this applies to you, even if only a little, or whether it
does not. Query of 6 items. Basis: 5.99 million girls and boys aged 6-13. Agreement: ,yes, applies”. Children's responses.
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[ 45 years][ 69 years][ 1013 year%;

Question: You can buy the following things for the interviewed child/adolescent. Who do you mainly ask or where do you get information when you want to buy these things for the interviewed child/adolescent? Respondents were asked about
7 product categories and 6 sources of information. Basis: 7.59 million girls and boys 4-13 years. Parents' responses

52
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I -Expenditure per child
@TREND the last twelve months

Question: How much euros do you estimate you have spent in the last 12 months on ... for the child/adolescent interviewed? Query of 7 items.
Base: 7.59 million girls and boys aged 4-13. Parents' responses. 53
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CHAPTER 5 CHILDREN & CONSUMPTION

CONCLUSION

R5)-62$8&(5-+#$(%+&.(7)*5$*: (;5$(6$*)2$(4"2(6)H)'+-("44$2) & H* (o6 REA+$'(
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PRESENTAHTION CONTENT

THE ANALOG FREE
TIME OF CHILDREN

Kids love media - sure! But what
else is on their list of leisure
activities?

N

Which digital games do children
like to play the most? Which
devices do they use and what is

important when gaming?

N

CHAPTER MEDI

A USE IN
FREE TIME

What role do media play in
leisure time? Which ones are
used - for what, how often, how

intensively? J

CHILDREN €&

CONSUMPTION

What do the children want?
How do they feel about brands,
about advertising? What do
parents invest in their children?

MEDIA ACCEPTANCE
& COMPETENCE

Which media do parents trust?
How free are children in dealing
with media - what influence do
parents have?

CONSCIOUSNESS
& ENGAGEMENT

How strong is the children's
environmental awareness? What
contribution do they make?

55
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Question: The topic is now sustainability or environmental and animal protection. Do the following statements apply to you?
even if it is only sometimes true? Is the statement true or not true or are you not quite sure? Query of 13 items clustered here.

56

Basis: 5.99 million girls and boys aged 6-13. Children's responses: "applies”.
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CONSCIOUSNESS & ENGAGEMENT
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Question: The topic is now sustainability or environmental and animal protection. Do the following statements apply to you?
even if it is only sometimes true? Is the statement true or not true or are you not quite sure? Query of 13 items clustered here.
Basis: 5.99 million girls and boys aged 6-13. Children's responses: "applies”.
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CHAPTER 6 CONSCIOUSNESS & ENGAGEMENT

CONCLUSION
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TR Population 5.99 million German-speaking children aged 6 to 13 years

1.60 million German-speaking children aged 4 to 5 years

Sample 2,055 dual interviews '6-13 years' (one child and one guardian each).
548 interviews with a guardian for 4- to 5-year-olds.

Sampling method Quota procedure
Survey method C.A.PI./C.AS.I.
Field time wave 2022 14.2. until 31.3.2022

Methodological support/lead Immediate GmbH, Bremen
institute

Field institutes KRAMER Marktforschung GmbH, Miinster
forsa marplan Markt- und Mediaforschungsgesellschaft mbH, Frankfurt am Main

KINDER MEDIEN MONITOR 2022 - SURVEY PROFILE
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Ehapa Media
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SchloRstralle 76 Egmont MediaSolutions
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22761 Hamburg
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