
MEDIA. COMPETENCE. COMMUNICATION.

The Editors



Kinder Medien Monitor 2021
More data. More competence. More relevance.
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• The KINDER MEDIEN MONITOR 2021 represents 7.47 million German-speaking children
aged four to 13 and provides comprehensive data material for media planning. 

• Watching, listening, reading: The KINDER MEDIEN MONITOR 2021 answers questions on all 
media genres relevant to the target group.

• The KINDER MEDIEN MONITOR 2021 provides representative coverage of 27 print
magazines among children and the parents or legal guardians who read them.

• In addition to comprehensive findings on media use, the survey offers versatile insights into
various areas of children's lives - through responses from children and their parents. 

• The KINDER MEDIEN MONITOR is the only countable study of its kind in Germany.

The Editors



The 
KINDER MEDIEN MONITOR 
represents:

7.47 million
German-speaking children
5.92 m. 6-13 years
1.55 m 4-5 years

+ 526 Interviews 
with a legal guardian (hereafter referred to as parents) 
of four to five year olds

2,046 double interviews
with the six to 13 year olds and one of their legal guardians
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Presentation content

Parents are the vigilant and critical (media) observers, 
children are the bright and fast-learning media users. 
Which media do parents trust? And what do they trust
their children to do with media?

Watching, listening, reading - the children's media world
leaves no channel untouched. Digital and analogue
media balance each other out. When it comes to
reading, the rule is: very much and very gladly - but on 
paper, please!

Chatting is super, talking even more! The relevance of
communication via app increases with age. 
Nevertheless, children seek personal conversation -
physically and on the phone.

In their free time, children take advantage of all 
opportunities: with friends, family, indoors and outdoors, 
offline and online. Children love variety and being busy. 
This is also reflected in their thematic interests.

(Environmental) awareness is born in children's rooms. 
Children develop a sense for the big ecological and
social issues at an early age. The interest is great and
also the need to make their own contribution to a world
worth living in.

Children like to consume and can afford it: they have a 
total of 3.3 billion euros per year at their disposal. 
Parents are spenders: In the past twelve months, they
have invested a total of 5.3 billion euros in their
children. 
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Media Acceptance
& Media competenceCHAPTER 1

Parents are the vigilant and critical (media) observers, children are the bright and
fast-learning media users. Which media do parents trust? And what do they trust
their children to do with media?
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Parents trust
magazines.
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Media Acceptance
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Meaningful employment

Motivation to actively
do something

Imagination and creativity
are stimulated

Teaching values

Child can absorb content at his or
her own pace

Child can use
content repeatedly

Complex issues are
explained simply

Child can learn something

Contents are communicated
in a credible way

Child is made aware of
important issues

Child is made aware of
interesting products

81%

72%

61%

73%

58%

80%

69%

62%

61%

62%

88%

Social networks

Audio media such as radio and podcasts

YouTube

Magazines

TV, media libraries, streaming services

Question: There are other media genres besides children's and youth magazines. Now it is about your opinion on these media. For each of the following statements, please indicate to which media it applies in your
opinion. 16 criteria were asked. Basis: 7.47 million total 4-13 year olds. Answers from parents.



Parents believe:
TV programmes and
magazines in 
particular promote 
their children's
media skills. 

Media competence
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TV, media libraries, 
streaming services

Magazines YouTube Audio media such as
radio and podcasts

Social networks

55% 53% 37% 36% 29%

Question: There are other media genres besides children's and youth magazines. Now it is about your opinion on these media. For each of the following statements, please indicate to which media it applies in your
opinion. The criterion "My child is supported in its media competence" was queried. Basis: 7.47 million total 4-13 year olds. Answers from parents.



Media competence

My child has gained new skills in 
using digital media during the Corona 

Lockdown school closures.

My child can participate independently
in a video conference.

89%53%

82%30%

From the parents' perspective, homeschooling
has promoted the competence of children
in dealing with digital media. 
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6-9 year olds

10-13 year olds
Question: How do you assess the media competence of the child/adolescent interviewed with regard to the following characteristics? 9 characteristics were asked. 
Basis: 5.92 million total 6-13 year olds. Answers from parents. 
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As children get
older, parents' 
confidence in 
their digital 
media competence
increases.

My child knows what information he or
she can share on the internet and what
is better not to share.

70%18%

The child may surf the internet/use
apps alone without supervision. 67%18%

My child knows how to block people on 
social networks. 65%13%

My child can assess content on the
internet to see if the information is
trustworthy and correct.

60%12%

The child is allowed to decide for
him/herself which apps on the
smartphone/tablet he/she uses.

48%13%

My child knows how to search for and
find specific information. 89%37%

Question: 1. How do you assess the media competence of the child/adolescent interviewed with regard to the following characteristics? 9 characteristics were asked. 
2. What is the child/adolescent being interviewed allowed to do? 14 areas were asked. Basis: 5.92 million total 6-13 year olds. Answers from parents. 

Media competence

6-9 year olds

10-13 year olds
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between ten and
eleven years
children have
arrived in the
digital world.

Child chats frequently/ writes text
messages.

Age

10

Child spends pocket money on digital 
games.

Child watches series, films or videos at 
least several times a week using free
video services e.g. YouTube, Vimeo.

Child is interested in the subject area
"computers, technology".

136 7 8 9 10 11 12

Child has own smartphone.

Question: Different questions on the topics of ownership, communication (only six to 13 year olds), media use "watching", interest in topics and spending pocket money. 
Basis: 5.92 million total 6-13 year olds. Children's responses. 

Media competence
Percent



CHAPTER 1

CONCLUSION
• When it comes to their children's media consumption, parents have a clear opinion: magazines enjoy by far the greatest acceptance, 

followed by television content. 

• Dealing with media has to be learned. From the parents' point of view, television, media libraries, streaming services and magazines
make the greatest contribution to promoting their children's media competence compared to YouTube, audio media and social
networks.

• Much has fallen by the wayside in the past two years. Kids' media use, however, has received a real boost through Corona: From the
parents' point of view, homeschooling has promoted children's competence in dealing with digital media and legitimised the use of
mobile devices and computers.

• Speaking of digital media competence: Searching for, finding and evaluating information in a targeted way? To share content (on the
internet) or not? Block people in social networks? From the parents' point of view, kids can do that and much more - all a question of
age, of course.

• Between the ages of ten and eleven, children have arrived in the digital world. This is equally evident in the children's interest, usage
behaviour & leisure time activities and in the trust of parents and the freedom they give their children.
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Media Acceptance
& Media competence



CHAPTER 2

Watching, listening, reading - the children's media world leaves no channel
untouched. Digital and analogue media balance each other out. When it comes to
reading, the rule is: very much and very gladly - but on paper, please!

Media use
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Watching, listening and reading
are firmly anchored in children's everyday lives.

Media use

13

LISTENING

READING

WATCHING 96% watch series, films or videos.

84% listen to music, (children's) radio programmes, 
radio plays, audio books or podcasts.

75% read books, magazines, comics, 
e-books or e-magazines.

At least several times a week:

Question: In your free time you can do many things where you can watch something, listen to something or read something. Questions by type (channel/device) and frequency (pretty much every day, several times a week, about once a week, less often or never). 
Basis: 7.47 million total 4-13 years. 4-5 years: parents' answers, 6-13 years: children's answers. 



Children watch on 
all screens - at 
least several times
a week.

Interest in free video services
like YouTube grows steeply
between the ages of eight and
eleven.

The use of streaming services
develops steadily as children
grow older.

Media libraries or apps from TV 
stations are already interesting
for primary school pupils.

DVDs, Blu-rays, hard drives and
the like play a rather subordinate
role from the age of seven.
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100 80% of children watch series, films
and videos at least several times a 
week exactly when they are on 
TV.

Media use

Age

Percent
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WATCHING

4 135 6 7 8 9 10 11 12

Question: When you watch series, films or videos in your free time, do you do so ....? (question from 5 items) and if so, how often do you do this? Do you do this in your free time almost every day, several times a 
week, about once a week, less often or never, regardless of the device with which you do it? 
Basis: 7.47 million total 4-13 year olds. Frequency: at least several times a week; 4-5 years: parents' answers, 6-13 years: children's answers.
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When it comes to
streaming & co., 
YouTube is clearly
ahead from the age
of six.

YouTube oder YouTube Kids

Age

Percent

15

Netflix

Amazon Prime Video

Disney+
KiKA-Player
TOGGO
Toggolino4 135 6 7 8 9 10 11 12

Question: And if you watch series, films or videos in your free time, then you can also do that with media libraries, apps, video services and streaming services in such a way that you can choose when you want to
watch what. Do you also do this with . . . (query of 12 items) and if so, how often do you use it? Do you do this in your free time almost every day, several times a week, about once a week, less often or never, 
regardless of the device with which you do it?
Basis: 7.47 million total 4-13 year olds. Frequency: at least several times a week; 4-5 years: parents' answers, 6-13 years: children's answers. 

Media use

WATCHING
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77% of all children listen to music
at least several times a week.

Interest in audio books is not age-
dependent. They are used by
24% of children on average.

(Children's) radio programmes are
also used at similar levels at every
age. 

Radio plays are particularly
popular with younger children.

Podcasts are on the rise. The 
young medium gains in 
importance from the age of nine.

Percent

4 135 6 7 8 9 10 11 12
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Age

LISTENING

Music gets the
biggest response
from young & old.

Question: Do you listen to ...? (query of 5 items) in your free time and if so, how often do you do so? Do you do this in your free time almost every day, several times a week, about once a week, less often or never, 
regardless of the device with which you do it?
Basis: 7.47 million total 4-13 year olds. Frequency: at least several times a week; 4-5 years: parents' answers, 6-13 years: children's answers.

Media use



Alexa for the grown-ups, 
Toniebox for the little ones
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Devices like Toniebox, 
V-Story, tigerbox

Devices like Alexa, 
Google Home

Age
4 135 6 7 8 9 10 11 12

Media use

Question: If you listen to these things in your free time, you can use different devices for it. Do you use . . . (8 items, 2 of which are shown) for this purpose and if so, how often do you do it? Do you do this in your free time almost every day, several times a week, about once a week, less often or never? 
Basis: 7.47 million total 4-13 year olds. Frequency: at least several times a week; 4-5 years: parents' answers, 6-13 years: children's answers. 

32% 33%

24%

19%
17%

14%

8%
6% 5% 6%7%

9% 8%

12%

17%
15%

20% 19%

23%

31%

LISTENING



Media use

read magazines or books from
paper at least several times a 
week.

Children love to read and read a lot - but please
from paper! 

18

72%

use
electronic reading media

5%

Question: Please tell me how often you read or look at paper/electronic books, magazines, journals or comics in your free time? Do you do this almost every day, several times a week, about once a week, less often or never?
Basis: 7.47 million total 4-13 year olds. Frequency: at least several times a week; 4-5 years: parents' answers, 6-13 years: children's answers. 

READING



Magazines
are used
intensively.

Media use

19

I read/ flip through the magazines
every now and then.

87% 90% 86%

I usually read/ flip through the
magazines in their entirety.

84% 89% 88%

6-9 year olds 10-13 year olds4-5 year olds

Question: The following statements may apply to you and the magazine(s) you read regularly or occasionally. For each statement on this list (number of statements 9), please tell me if it is true, only partially true because it only applies to very specific magazines, for example, or if it is not true. 
Basis: 7.47 million total 4-13 year olds. Agreement: applies/applies in part; 4-5 years: parents' answers, 6-13 years: children's answers. 

READING

6-9 year olds 10-13 year olds4-5 year olds



Magazines
are valuable
and connect.

Media use

20

79% 79% 75%72% 79% 73%

I read/ flip through the magazines
together with others.

I collect the magazines, 
keep them.

READING

Question: The following statements may apply to you and the magazine(s) you read regularly or occasionally. For each statement on this list (number of statements 9), please tell me if it is true, only partially true because it only applies to very specific magazines, for example, or if it is not true. 
Basis: 7.47 million total 4-13 year olds. Agreement: applies/applies in part; 4-5 years: parents' answers, 6-13 years: children's answers. 

6-9 year olds 10-13 year olds4-5 year olds 6-9 year olds 10-13 year olds4-5 year olds



Dealing with magazines

21

Magazines:
A super combination
of fun & learning. 
There's no room for
anything else.

I can learn something in magazines.

When I read magazines, I don't
listen to or watch other things on the
side.

I am inspired by the characters, 
heroes and stories in magazines.

I can take part in puzzles and
competitions in magazines.

90%

85%

77%

69%

Question: The following statements may apply to you and the magazine(s) you read regularly or occasionally. For each statement on this list (number of statements 9), please tell me if it is true, only partially true
because it only applies to very specific magazines, for example, or if it is not true. 
Basis: 7.47 million total 4-13 year olds. Agreement: applies/applies in part; 4-5 years: parents' answers, 6-13 years: children's answers. 



Children read
magazines,
Parents read
along!

* Basis: 7.47 million total 4-13 year olds. 4 to 5 year olds: parents' responses. 
6 to 13 year olds: children's responses.

** Parent reads at least one of the issues read by the child. Results on a per-
readership basis. Basis: 7.47 million total 4-13 year olds. 

5.8 million** 
parents are at least also reached by the
designated magazines.

4.8 million*
of four to 13 year olds read
at least one of the designated magazines

22
22

22

Magazine use
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Parents reading along

90%

73%

67%

One parent reads along with ... 

Parents read along. 
Namely with children of all ages.

of the four to five year olds. 

of the six to nine year olds.

of ten to 13 year olds. 

Question: The following is about children's and youth magazines that the interviewed child/adolescent reads at home from time to time or regularly. How many issues of these magazines are read at least occasionally by a parent?
Basis: 7.47 million total 4-13 year olds. Parent also reads issues. Results on a per-readership basis. Responses from parents. 



Something for everyone! 
Positioning by age & gender

Girls

Boys

younger than
4 years

older than
13 years

Basis: 7.47 million total 4-13 years. 
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Magazine diversity



Children's magazines
Reach
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64
72

96

103
111

133

173
185
186

193
200
202

263
271
279

304
330
332

335
403
407

407
456
459

495
552
556

Peppa Pig
Winnie Puuh

PJ Masks

Paw Patrol
Miraculous

Feuerwehrmann Sam

Bob der Baumeister
LEGO Explorer

Disney Süße Tierwelt

Pokémon
YUMMI

Disney Cars

GEOlino mini
Disney Prinzessin

Galileo Genial

Disney Die Eiskönigin
Dein Spiegel

GEOlino Extra

Barbie
Micky Maus - Magazin

Mädchen
Popcorn

Wendy
Donald Duck Sonderheft

GEOlino

Just Kick-it!
Disney Lustiges Taschenbuch

Basis: 5.92 million total 6-13 year olds. Figures in thousands of children's responses. Reach in detail in the annex to the presentation.

Total 6-13 years
27 magazines
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6

9

16

18

20

22

32

35

59

69

72

81

86

88

101

103

114

122

124

165

179

LEGO Explorer

Just Kick-it!

Galileo Genial

Miraculous

PJ Masks

Disney Lustiges Taschenbuch

Donald Duck Sonderheft

Micky Maus - Magazin

Wendy

Pokémon

Disney Süße Tierwelt

Disney Die Eiskönigin

Disney Prinzessin

Disney Cars

Barbie

Peppa Pig

Paw Patrol

GEOlino mini

Winnie Puuh

Bob der Baumeister

Feuerwehrmann Sam

Basis: 1.55 million total 4-5 years. Figures in thousands of responses from parents. Reach in detail in the annex to the presentation.

Total 4-5 years
22 magazines

Children's magazines
Reach



CHAPTER 2

CONCLUSION
• It is impossible to imagine the everyday life of girls and boys between the ages of four and 13 without media. Depending on their age, 

they regularly use a diverse media repertoire: watching, listening, reading are firmly anchored in children's everyday lives. 

• Linear television is the most important source of moving images for children: 80% of children watch series, films and videos at least 
several times a week exactly when they are on TV.

• YouTube and similar video platforms are relevant from the age of nine, whereas the paid streaming services also reach younger
children - but also achieve the highest frequency of use among the older ones.

• Particularly popular with primary school children are apps or media libraries of TV channels that offer time-delayed content familiar
from TV.

• When it comes to listening, music is the content that is most popular with young and old.

• It will be exciting to follow the development of podcasts in the next few years. The young medium is attracting attention from the age
of nine.

27

Media use



CONCLUSION
• Magazines play a special role in the lives of children. They are an analogue counterpart to the fast-paced experiences offered by

digital media. For the overall pleasure of reading includes real page-turning.

• 72% of all children read books or magazines from paper at least several times a week. Electronic devices and reading media do not 
play a role at any age.

• Reading is very intensive and attentive: 88% read/ flip through magazines completely most of the time, also 88% read/ flip through
magazines from time to time. 

• Magazines are valuable and connect: 75% keep their magazines, 78% read together with others.

• Magazines are a great combination of fun & learning. They enjoy undivided attention: when children read magazines, 77% don't listen 
to or watch other things on the side.

• Children's magazines have a wide readership: 4.8 million of four to 13 year olds read at least one of the 27 magazines identified. In 
addition, they reach at least 5.8 million parents. Even among ten to 13 year olds, the share of parents reading is 67%.

28
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Communication channels
& AppsCHAPTER 3
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Chatting is super, talking even more! The relevance of communication via app
increases with age. Nevertheless, children seek personal conversation - physically
and on the phone.



Children seek
personal 
conversation -
physically and
on the phone.

Types of communication

30

Talk to each other when
they see each other

Telephoning without
seeing each other

Chat, write text
messages

Send voice messages Post pictures or status Write letters, postcardsTelephoning
seeing each other

Question: In what ways do you talk to your friends? What about ... (question of 7 items), do you do it often, once in a while or not at all?
Basis: 5.92 million total 6-13 year olds, frequency: at least once in a while; children's answers.

99%

83%

45% 46% 42%
30%

21%

100%
95%

75%

94%
83%

78%

22%

6-9 year olds

10-13 year olds



Digital communication

31

When it comes to
communication & 
social media apps
WhatsApp is
clearly ahead of
the pack.

3%

6%

10%

10

15%

16%

20%

23%

24%

28

42%

82%

1%

2%

3%

4%

5%

7%

4%

9%

8%

11%

35%

Discord

Telegram

Teams

Facebook Messenger

Skype

Facebook

Facetime

Instagram

Zoom

Snapchat

TikTok

WhatsApp

Question: You said you own or have access to a smartphone or tablet. Which of the following apps do you use?
Basis: 5.92 million total 6-13 years. Children's responses. 

6-9 year olds

10-13 year olds



CHAPTER 3

CONCLUSION
• Children seek personal conversation - physically and on the phone: It goes without saying that children talk to each other when they

see each other. It is interesting that the spoken word also beats video telephony on the phone: 89% talk on the phone without seeing
each other. 60% talk "face to face" on the phone.

• When it comes to digital communication and social media, WhatsApp is clearly ahead. From the age of ten, the relevance of other
offers also increases. For ten to 13 year olds, TikTok is already in second place, followed by Snapchat, Zoom and Instagram. Six to
nine year olds use WhatsApp - if at all.

32

Communication channels
& Apps



CHAPTER 4

Children like to consume and can afford it: they have a total of 3.3 billion euros per 
year at their disposal. Parents are spenders: In the past twelve months, they have
invested a total of 5.3 billion euros in their children.  

Money & Consumption

33
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Children have a total of
3.3 billion euros from pocket money and
cash gifts. 

Question: 1. approximately how many euros do you have to spend per month or per week when you think of pocket money or gifts from relatives/acquaintances? 2. How much cash in euros did the child/adolescent interviewed last ...? (query from 5 occasions) was given as a gift? 
Basis: 7.47 million total 4-13 year olds. 1. 4-5 year olds: answers from parents. 6-13 year olds: children's answers. 2. parents' answers.

264 € 264 € 264 €

72 €

204 €

420 €

182 € 183 € 181 €

119 €
152 €

244 €

Girls BoysTotal

Euro per year on average:

Money & Consumption

6-9 year olds 10-13 year olds4-5 year olds



The child may spend his or her 
pocket money independently.

A large proportion of six to 13 year olds also 
spend at least half of their monthly
disposable income straight away.

94%

86%

The children may freely
dispose of their pocket money.

And they do!

35
Question 1: What are the child/adolescent respondents allowed to do? 14 areas were asked. 2. can you estimate how much of your money you spend on average per week?  
Basis: 5.92 million total 6-13 years. 1. parents' answers.  2. children's answers.

75%

74%

Money & Consumption

6-9 year olds

10-13 year olds



Sweet tooth and bookworms - what children
spend their pocket money on:

36

Sweets Ice
cream

68%

48%

38% 35%
29% 28%

22% 19% 16%
10% 10% 10% 8% 8% 7%

Magazines,
Comics

Beverages Eating on 
the road, 
fast food

Salty
snacks

Stickers,
trading
cards

Toys, 
games

Collectable
figures

Books Gifts Clothing, 
jewellery, 
watches

Cosmetics, 
body care

School 
supplies

Games for
console

Question: What do you usually spend your money on? 22 items were asked.
Basis: 7.47 million total 4-13 year olds. 4-5 year olds: parents' answers. 6-13 year olds: children's answers.

Money & Consumption
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Parents invest in 
their children:

5.3 billion euros
in the last twelve
months.

Magazines

36 €
48 €

Excursions

Books

Elektronic toys

School supplies
(only six to 13 year olds)

Classic toys

Clothing, shoes

51 €

104 €

113 €

119 €

303 €

⌀-Expenditure per child in 
in the last twelve months

Question: How much euros do you estimate you have spent on ... in the last 12 months? (query of 7 criteria for six to 13 year olds, 6 criteria for four to five year olds) for the child/young person interviewed? 
Basis: 7.47 million total 4-13 year olds. Responses from parents.

Money & Consumption
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For parents, 
children are usually
the most important
source of information
when making
purchasing decisions.

Question: You can buy the following things for the interviewed child/adolescent. Who do you mainly ask or where do you get information when you want to buy these things for the interviewed child/adolescent? 
7 things were asked. Basis: 7.47 million total 4-13 year olds. Answers from parents.

Money & Consumption

59%

63%

73%

68%

81%

75%

90%

38%

41%

52%

56%

66%

77%

71%

19%

13%

22%

46%

45%

69%

51%

Körperpflege, Kosmetik

elektronische Geräte

Sportausrüstung

Lebensmittel

Schuhe

klassisches Spielzeug

BekleidungClothing

Classic toys

Shoes

Food

Sports equipment

Electronic devices

Body care, cosmetics 6-9 year olds

10-13 year olds

4-5 year olds



Children have many brand wishes, which
are often fulfilled by their parents.

39

Brand awareness

Question: 1. I am going to read you some things that you or your parents can buy for you. For each one, please tell me if it is important for you to get a certain brand or if you don't care what brand it is. 2. I will tell you different products that you can buy for the child/adolescent interviewed. If the
child/adolescent respondent wants a certain brand of the following products, does he/she usually get it? The same 8 categories were asked in both questions.
Basis: 5.92 million total 6-13 year olds. 1. children's answers. 2. answers from parents.

Brand important at ...

Brand wish is mostly
fulfilled at ...

64% 61%
56% 55% 55% 54% 51% 50%50%

46%

28%

46% 47%

28%

47%

59%

Sportschuhe, Sneaker Taschen, Ranzen,
Rucksäcke

Handy/ Smartphone Kleidung, Anziehsachen Spielzeug Spielekonsolen, tragbare
Konsolen

Schulsachen, Stifte, Füller Essen und TrinkenFood and drinkSports shoes, 
sneakers

Bags, school bags
Backpacks

Mobile phone, 
smartphone

Clothing Toys Game consoles, 
portable consoles

School supplies, 
pens, pencils
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Desire to own

Question: Do you want to have your own ...? (question from 14 items), even if you already have one?
Basis: 3.63 million girls aged 4-13. 4-5 years: parents' answers, 6-13 years: children's answers. 

Girls' wishes? 
classic toys and
digital equipment.

Top 10
34% 34% 33%

31%
28%

26% 26%
23%

20% 20%

Parlour games/ 
card games

Smartphone portable 
console

Tablet PuzzlesGame console DollsConsole
games

Play boxes, 
play sets

Collectable
figures
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Question: Do you want to have your own ...? (question from 14 items), even if you already have one?
Basis: 3.84 million boys aged 4-13. 4-5 years: parents' answers, 6-13 years: children's answers. 

Top 10
34% 34%

30%
28% 27% 27% 26% 26%

23%

19%

Smartphone Tablet portable 
console

Electric cars, 
race track, 
vehicles

Parlour games/ 
card games

Play boxes, 
play sets

Game consoleConsole
games

Craft and
experiment kits

Collectable
figures

Console games and
digital devices
are at the top of
the wish list for
young people

Desire to own



CHAPTER 4

CONCLUSION
• Children are worth billions. Pocket money and cash gifts give them enormous purchasing power. They have a total of 3.3 billion euros

per year at their disposal.

• Children can freely dispose of their pocket money. 88% of six to 13 year olds spend their money right away - preferably on sweets
and magazines.

• Parents are also generous when it comes to their children. In the past twelve months they have invested a total of 5.3 billion euros, 
among other things in clothing, classic and electronic toys and outings. 

• What children do not buy for themselves, parents buy for them, whereby they reinsure themselves so as not to do anything wrong: 
For parents, children are usually the most important source of information when making purchasing decisions.

• Children have many wishes. Brand-name products play an important role, whether clothes, shoes, toys or mobile phones. At least 
half of the children express brand wishes, which are often fulfilled by their parents.
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Leisure behaviour
& thematic interestsCHAPTER 5

In their free time, children take advantage of all opportunities: with friends, family, 
indoors and outdoors, offline and online. Children love variety and being busy. This 
is also reflected in their thematic interests.

43



Leisure behaviour

78% Romping around outside*
* Despite Corona most important for the kids! 

70% Rest & chill

44% Family time**
** Just as valuable as YouTube! 

75% Time with friends*

Romping around outside and socialising - the kids‘ 
leisure time recipe for quality of life and balance.

44
Question: I'm going to tell you a few things that you can do in your free time. Please tell me for each one whether you do it in your free time pretty much every day, several times a week, about once a week, less often or never. The survey asked about 24 leisure activities.
Basis: 7.47 million total 4-13 year olds. Frequency: at least several times a week; 4-5 years: parents' answers, 6-13 years: children's answers. 
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Leisure behaviour girls

Question: I'm going to tell you a few things that you can do in your free time. Please tell me for each one whether you do it in your free time pretty much every day, several times a week, about once a week, less often or never. The survey asked about 24 leisure activities.
Basis: 3.63 million girls aged 4-13. Frequency: at least several times a week; 4-5 years: parents' answers, 6-13 years: children's answers. 

Little girls like 
to paint and play
with dolls. 
Big girls prefer to
reach for their
smartphones.

Top 10
At least several times a week

86%
95%

19%

57%

1%

41%

59%

20%
12%

41%

65% 68%

43%
47%

27%

44% 44%

32% 30%
34%

39%

17%

79%

32%

80%

40%

21%

41% 39%

19%

6-9 year olds 10-13 year olds4-5 year olds

Play with dolls Play on the
smartphone, 

tablet

Surf the
internet

Playing parlour
games

Doing sportDeal with
animals, feed

them, take
care of them

Play with toy
boxes, play

sets

Painting, 
drawing, 

handicrafts

Play with
portable 
console

Puzzel



All boys like to
play! 
Depending on their
age, they tend to
play with toy
boxes or digital 
devices.
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Leisure behaviour boys

Question: I'm going to tell you a few things that you can do in your free time. Please tell me for each one whether you do it in your free time pretty much every day, several times a week, about once a week, less often or never. The survey asked about 24 leisure activities.
Basis: 3.84 million boys aged 4-13. Frequency: at least several times a week; 4-5 years: parents' answers, 6-13 years: children's answers. 

82%

25%
29%

3%

43%
48%

58%

9%

38%

6%

70%

40% 39%
34%

52%

42% 43%
38% 35%

27%

37%

81%

66%

80%

28%
34%

26%

46%

32%

57%

Top 10
At least several times a week

6-9 year olds 10-13 year olds4-5 year olds

Play on the
smartphone, 

tablet

Surf the
internet

Playing parlour
games

Doing sport Deal with
animals, feed

them, take
care of them

Play with toy
boxes, play

sets

Painting, 
drawing, 

handicrafts

Play with
portable 
console

Play with a 
game console
on the TV set

Play with
action figures
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Thematic interests girls

Question: I am now going to tell you some topics that might interest you. For each topic, please tell me if you are interested, even if only slightly. 32 topics were surveyed.
Basis: 3.63 million girls aged 4-13. 4-5 years: parents' answers, 6-13 years: children's answers. 

Interest in 
animals, nature & 
the environment? 
For the girls, this
is not a question
of age. 

Top 10

71%

92%

64%
70%

38%

61%

40%

12%
20%

37%

73%
79%

71%
63%

52%
58%

46%

27%
34%

42%

66%

36%

55%

45%

60%

36%

51%

71%

53%

35%

6-9 year olds 10-13 year olds4-5 year olds

Princesses, 
fairies

Horses Family, 
friendship

Fantasy, Fairy
Tale, Mythical

Creatures

Fashion, 
styling

Farm Nature, 
Environment

Animals (e.g. 
pets, zoo
animals)

Jungle, wild 
animals

Holidays, 
travel, other

countries



The little ones are
enthusiastic about
real-life heroes. 
The older ones
especially for
Sports & Technology.
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Thematic interests boys

Question: I am now going to tell you some topics that might interest you. For each topic, please tell me if you are interested, even if only slightly. 32 topics were surveyed.
Basis: 3.84 million boys aged 4-13. 4-5 years: parents' answers, 6-13 years: children's answers. 

Top 10

44%

59%

82%

55%

81%

56%

34%

17%

48% 50%

62%
58% 60% 58%

54% 54%
49%

30%

51%

38%

75%

64%

44% 46%

35% 36%

48%

67%

28%

38%

Cars, Racing, 
Motorcycles

Superheroes PiratesPolice KnightsSports, 
Football

Agents, 
detectives

Computer, 
technology

Fire brigade Jungle, wild 
animals

6-9 year olds 10-13 year olds4-5 year olds



CHAPTER 5

CONCLUSION
• Despite Corona: romping around in the fresh air and spending time with friends are top priorities for children at least several times a 

week.

• Important for the balance: rest & chill!

• Family time is just as valuable as YouTube: Almost half of the children do something together with the family at least several times a 
week.

• Most girls love pets - no matter how old they are. From the age of ten, the love of animals is rivalled by fashion & styling themes.

• Little boys are enthusiastic about real-life heroes: They are fans of the police and fire brigade. The older ones are mainly interested in 
football & sports, computers & technology. When it comes to cars and racing, everyone agrees, interest in the "hot tyre" is at the
same level in all age groups.
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& thematic interests



Awareness
& EngagementCHAPTER 6

(Environmental) awareness is born in children's rooms. Children develop a sense for the
big ecological and social issues at an early age. The interest is great and also the need to
make their own contribution to a world worth living in.
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Children clearly
perceive reality
and take it
seriously - and
they want to
help shape it.

Awareness & 
Engagement

I am worried about climate change. 71%46%

I think it's important that things like 
clothes or toys can be re-used/ recycled. 46%

We buy/ use organic products at home. 40%

I am committed to the protection of
animals. 36%

I am committed to climate protection
(e.g. in actions at school, kindergarten
or clubs/ with parents or friends etc.).

47%25%

I make sure to separate waste
properly. 71%

56%

53%

49%

81%

Question: Now it's about sustainability or environmental and animal protection. Do the following statements apply to you, even if only sometimes?
7 statements were asked. Basis: 5.92 million total 6-13 year olds. Children's answers. 

6-9 year olds

10-13 year olds
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When it comes to
environmental 
issues, even the
youngest children
are important
influence sources
for their parents.

Influence sources

Question: Now another question about sustainability and the environment. Who influences your consumer behaviour the most when it comes to these topics?
We asked about 9 sources of influence. Basis: 7.47 million total 4-13 year olds. Parents' answers.

1%

6-9 year olds

10-13 year olds

4-5 year olds

1%

1%

2%

2%

4%

6%

24%

27%

33%

1%

2%

5%

7%

22%

30%

32%

1%

2%

2%

2%

5%

9%

21%

30%

29%

Meine Arbeitskollegen

Influencer

Prominente

Meine Eltern

Politiker

Meine Freunde

Meine Kinder

Mein Partner

MedienMedia

My partner

My children

My friends

Politicians

My parents

Celebrities

Influencers

My work colleagues



CHAPTER 6

CONCLUSION
• Children clearly perceive reality and take it seriously: many are worried about climate change. 

• Children are looking to the future. Sustainability in particular is a topic that moves them and that they want to help shape. 

• Parents listen to their children. When it comes to sustainability and environmental issues, children have an influence on their parents: 
After media and their own partner, children are the most important source of influence for parents.
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Awareness
& Engagement



Kinder Medien Monitor 2021 - Study profile

Population 5.92 million German-speaking children aged 6 to 13 years
1.55 million German-speaking children aged 4 to 5 years

Sample 2,046 double interviews '6-13 years' (one child and one legal guardian each)
526 interviews with one legal guardian for the 4-5 year olds

Sampling method Quota procedure

Survey method C.A.P.I./C.A.S.I.

Field period Wave 2021 16 February until 31 March 2021

Methodological support/ 
lead institute

Immediate GmbH, Bremen

Field institutes KRÄMER Marktforschung GmbH, Münster
forsa marplan Markt- und Mediaforschungsgesellschaft mbH, Frankfurt am Main

The KINDER MEDIEN MONITOR 2021 is a reach study according to the ZAW framework. 


